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Chapter Overview: 

 

This chapter deals with 

 Consumer Rights and its related issues 

 Evolution of Consumer Movement 

 Issues with the Consumer movement 

 
Note: This summary should be supplemented with basic reading of NCERT. 

 

 

CHAPTER 5– CONSUMER RIGHTS 
 

 

 

 

 

 

 

 

 

 

 

 The Consumer in the Marketplace 

 

 
 

 

 

 
 

 

 

As a consumer, people buy various goods and services for their daily requirements or to fulfil any 

specific needs. However, individual consumers often find themselves in a weak position due to: 

 Shifting of all the responsibility to the buyer once goods and services are sold 

 Adoption of unfair trade practices such as hoarding, black marketing etc. 

 

Therefore, rules and regulations are required for the protection of consumers in the marketplace. 

Relevance rating: 2/5 

 Civil Service syllabus: Not specifically mentioned in the UPSC syllabus. 

 Certain topics like consumer movement, consumer rights etc. will help in 

answering mains questions on GS and essay.  

Participation in the market 

As a producer 

E.g. – Agriculture, 

industry or service 

As a Consumer 

Buyer of goods 

and services 
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 Consumer Movement 

 
In India, Consumer movement as a ‘Social Force’ originated with the necessity of protecting and 

promoting the interests of consumers against unethical and unfair trade practices such as rampant 

food shortages, hoarding, black marketing, adulteration of food etc. 

Consumers were severely dissatisfied because of many such unfair practices and there was no legal 

system available in the country to fight against such practices. 

Evolution of Consumer movement and Consumer Protection Act: 

 

 Consumer Rights 
 

1. Right to safety:  

Consumers have the right to be protected against the marketing of goods and delivery of 

services that are hazardous to life and property. Producers need to strictly follow the required 

safety rules and regulations. For e.g. – Producer of safety valve used in the pressure cooker needs 

to ensure high quality. 

 

2. Right to be informed:  

Consumers have the right to know about the particulars of goods and services that they purchase 

such as ingredients used, price, date of manufacturing and expiry etc. This enable them to ask 

for compensation or replacement if the product proves to be defective in any manner. For e.g. – 

Some one can complain if the products are sold at a price higher than the MRP. 

Right to Information Act, 2005 (RTI): Right to be informed had been extended to cover 

government services. RTI act was enacted to cover various services provided by the government. 

All citizens have right to know about the functions of government department. 

 

 

 

1960s
•Birth of organised consumer movement

1970s
•Consumer organisations were largely engaged in writing articles, holding 
exhibitions and forming counsumer groups.

1980s

•1985 - Adoption of guidelines for consumer protection by United Nation. This 
became a tool for nations to adopt measures to protect consumers and for the 
consumer advocacy groups to press their demand.

•1986 - Enactment of Consumer Protection Act 1986 by Indian government, 
popularly known as COPRA. 24th December is celebrated as National 
Consumers' Day.
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3. Right to choose:  

A consumer has the right to choose whether to continue to receive the service or not. For e.g. – 

A gas supply dealer cannot insist to buy stove along with the new gas connection. 

 

4. Right to seek redressal: 

Consumers have the right to seek redressal against unfair trade practices and exploitation. 

They should get compensation consumer through an easy and effective system if damage is done 

to the  

Consumer forums or Consumer Protection Council:  

These are the voluntary organisations formed out of consumer movement.  

 They help the consumer to file cases in consumer courts. 

 They represent individual consumer in consumer courts. 

 They create awareness among the people and receive financial support from the 

government. 

Consumer Protection Act (COPRA):  

A three-tier quasi-judicial machinery has been set up at 

 District level – For redressal of cases involving claims up to Rs. 20 lakh. 

 State Commission – Between 20 lakh to 1 crore. 

 National Commission – Exceeding 1 crore. 

          The enactment of COPRA has led to setting up of separate departments of consumer affairs 

in central and state governments to spread information about the legal process which people 

can use. 

 

 

 

 

 

 

 

 

 

 

 

 

 

How is the quality of product assured? 

 The Quality control organisations monitor and issue certificate of quality if the 

producers have followed certain quality standards. For e.g. – Logo of ISI mark, 

hallmark, Agmark etc. are issued which help the consumer to get assured quality. 

 

 These organisations develop quality standards for many products but it is not 

compulsory for all the producers to follow standards. 

 

 Mandatory to use logos for some products that affects health and safety of consumers 

like LPG cylinders, food colors, packaged drinking water, cement etc. 
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 Taking the Consumer movement forward 

Since the enactment of laws for the consumer protection, Consumer movement has made remarkable 

progress in terms of: 

 Number of organised groups 

 Improved awareness 

 Shifting responsibility to the seller/producer 

     Challenges faced in consumer redressal process: 

 Cumbersome, expensive and time consuming process – Sometimes, consumers need to 

engage with the lawyers who are expensive. Also, it requires time for filing and attending 

the cases. 

 Ambiguous laws – Laws are not very clear on various provisions such as compensation to 

the consumer. 

     Way ahead: 

 Stricter enforcement of laws by the government bodies so that the complaints are resolved 

in a quick and effective manner. 

 Increasing consumer awareness through various advertisements, campaigning, workshops 

etc. 

 Consumers’ active participation in the movement and knowing the basics of prevailing 

consumer laws. 

 

 

 

 

Key Takeaways:  

 Enactment of Consumer Protection Act, 1986 which has provisions for the 

consumers’ right, redressal process at district, state and national level. 

 Certain voluntary organisations like Consumer forums help consumer in improving 

awareness, filing their cases etc. 

 Quality of the products are ensured through various certificates which require the 

producers to use certain logo like Agmark, hallmark etc. 

 Consumer movement has spread but slow. Consumer needs to be more aware so 

that they can participate actively in the movement and pursue their case effectively 

in the judicial forums. 
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